hether at work or ar play,

e J:l]l] o W

are swapping shires for
pants. And w0 the search h-e_'_:ilu- B

panes thar look modern, sleek, exs

el Harcering while hoemng ever so

Comf

ihle tor todav's higsy

ltfestvle. Whach woman ha

lrouight. amd staffed hior closet wich

erds of pants aitly to toyv them all
on m the marning and chrow chem

ifowen becase they “make me look

fat's | think all women can associate.

mwvself mcheded That s, until 1
boght a pamw of Theoy panes a few
mmaths after Eving birth to e furst
chald, Seill o seaggering rokilos over
'|l'|"|'1hf. ‘l‘lh hr_'l"l'\rﬂ'( Y W ks Il'll.l' .inl‘{
v wardrobe chooes even Jower

at the pants, in o dark grey, some
B tucked da all my bumps, |lent me
a sleck silhouctie clegant soaugh for

top business meetings, and were w0

stretchy and comtortable. [was
hwowsked, aned after reading up aml
ashang aroumd. | realized thae T lad
enly discovered what has been
Lnevwn for a whale, rhar |]wur_\'
makes perhaps the perfect par of
pants. Lucky usan Dubat, | sav, that
the Chassss bounigue ar Emirgtgs
Teowers has o whole section devioed

tor this Amicncan brand

Who and whar = Theon® Andrew
Rosen amd hus partner Eie Tahan
founded Theory in 197 on the prn
ciple thar woman wanr to fecl com-
fortable and sexy i modemn clach
1. The use of hera and stretch fab
ncs oreate i signamare fiv and level of
quahity that has lecome a Theory

| rademark.,

Thenty's simple design philosophy,

clean silhoucttes, qualioy, craftsman

'iup.uui fit make them must-hme

items a0 amy women's closet, Daon'y
krmow whio thew are® Thar's because
this brand relies on wond of moath,
s | expect that seon the word on
their fie will be o roar

[her eollertiom s past-heavy. b che

les is huge: straghr cut,

chmee ot s

stightbv flared, cropped, Caperi, side
iy, frismt o o, ull inoa variery of
’.It‘lll L] |II1|J LlJJIJ[‘!. ll!l" NSO L‘\PL
crally, the basic paletie is brighvoned

up with bold colors thar are fresh for

SEEmmer kets also feature heavily
in the collection, again in all sorrs of

oues and fubnes. The collecoion also

Ihl\ |Ih nty iIE.||lII\ 4 |||Il I.jl 1% sTTs U'l|
b uncler a jacker, and a few skorts
Whide the aew collecrion is st hae
TIME STONes oAy, rthe dl"l_E!I'IL'I'\. m
New York creared these stunning
sketches of the new collection exclu-
- W also asked

Andrew Bosen, Founder and

sevely for Mondi
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Presicdent of Theory, to divalge the
secret to creating the perfect par of

R

MONDAMNITE: People always talk
about the amaring fit of Theory
pants. What makes a pair fit all
women of all sizes

so well?

AR; From the li.u_u. Wi sTarred

“‘( wrv, we have alwars belicy Lll‘l
woman's sutfie stares wieh her [rants
[t has been our intention o make
the best itting. bese beehng, highes
quality pants in the marketplace We
have the best vechnical and mantac

tunng in the asiness,

M:Theory is about basic sil-
houettes and basic styles.
What elements do you add to
make something sexier or
mare ferminine?




AR: Theory is: the amazing fit and
incredible qualiey of the clothing.
Our design s about propostion:
length of the rse, the \hnru of the
leg. cut of the jacket. | have never
believed in clothes with bells and
whistles, Theory has a very simple
design aestherie. Thew clnthes are
truly well made, and perfectly cut
They are modern, deek, conl
dothes, It is how vou fecl in the
darhes. Sexy. Confident

M:What is your collection phi-
losophy? Are you conscious of
trends!

AR: We believe thar the fir and
feel and proportion of the clorhing
is everyvthing, We are abour mak
ng great preces that work for the
modern woman's (or man’s)
demanding hfesve Bemg able to
mix and march the preces in g way
that warks for the individual, We
like an eclectie mix of clathes, that
can b worn ln!,u:'.hi'r, or with
somerhing thar is already in the
customer s wardrobe, 5o, we arg
constantly evolving what we do,
with the consumer’s lifestvle in
mind

M:'In’ colors come and go.
What are your faverite colors
that you try to incorporate in
every collectian?

AR: | beheve that basic and neu-
tral tones are the mainstavs of a
wardrobe that work from season to
seasan, with pops of color to add
excitement. We have some amae-
ing jewrl reones for Spring .

M:The trend for cropped panecs
has been here a while and looks
to be a lasting one. Do you
believe in them?

AR: We have been doing cropped
Paill:.\ fut yuars, and believe IEH.'_\
are one of the big ideas far this
Spring Summer. We think it's a
ool idea tor Spring, and we've
paired them with shrunken fitted
jackets worn over livered vanks
ondd shires

M:What are five pieces of
clothingfaccessories every
well-dressed woman must

own!

AR: A great pair of pants. A firred
burton down. The shrunken jack -
er. A cashmere cardigan. And

denim,

M:What do you like best
about this season's look?
What inspired the new sea-
son's collection!?

AR: The spring and summer col

lecriing are very mitich abiir thie
Calitornia sovling. The look is
mnore Jt'!ll'llr a i’J'L{IJl IW[EFG\'I’\ -
rolled chinos and layered ¢ shirts

and breezy shirts. Bohemisn prep.

M: In the US, your designs
are sold in the top stores in
the country like Saks Fifth
Bvenue, Meiman Marcus,
Bergdorf Goodman,
Bloamingdale’s, Barney's,
high-end stores, and your
own-free standing shops.
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How and why did you choose
Dubai to set up a thop?

AR: Theory is abour dressing the
rm:dcrn CﬂTlfL'mE}nl’.‘lr_\' man or

woman. And | think the contem-

porary hfestvle w a global pherom-
enon. These are clothes that a man
ar woman can wear every day, and
can be mixed and matched to suit
their lifestyle, Wich Dubai a5 an
emerging fashion center, 1 feel i is
most IMmportant to CXPress our
cuneept in its own l'tCI:.‘xlnmiins
cavironmeni- so the customer can

casily understand i, K




